Tourism Destination

Bruce County Economic Development is working towards guiding the tourism related decision-
making by defining the County’s roles and setting priorities around the following four core pillars:

Mobilizing Data Collection and

Analysis: Creating a knowledge hub by
gathering and utilizing research and insights,
tourism trends, and utilizing the data to
make informed decisions and measure
performance.

2 Strengthening Product and
Community Development:
Improving the visitor experience by
strengthening ‘unique to Bruce’ experiences,
supporting physical development and
infrastructure improvements and providing
value-added opportunities.

3 Enhancing Marketing and

Promotions: Creating an outreach
plan to attract new visitors to Bruce County,
increase their length of stay and increase
repeat visits. Developing a process to support
communities and businesses to elevate their
own marketing plans to reach their target
audience.

4 Empowering Partners and
Advancing Special Projects:

These projects will need County resources
to help lead, facilitate and/or support.
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Several digital campaigns ran throughout the year to highlight travel etiquette,
shoulder season promotion (spring, fall and winter), activities and attractions.

Escape, Explore and More

Spring into Endless Adventure
Discover Summer Wonders

Why Hiking in Bruce County is the Best
Explore the Bruce Rewards (app)
Winter Influencer

Summer Influencers (x2)

Fall Influencers (x4)

Why Boat Tours and Scuba Diving on
the Bruce Peninsula is the Best
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The influencer partnerships
on Instagram resulted in
240,469 total views and
157,745 accounts reached.
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Tourism Sector

Bruce County Economic Development

is working towards supporting tourism
businesses. Bruce County supports tourism
businesses by helping businesses grow,
building vibrant communities and attractive
downtowns, and promoting Bruce County’s
most authentic experiences and

tourism attractions.

In February, the team launched the Explore
the Bruce Rewards App to enhance visitor
experiences in Bruce County by incentivizing
exploration of destinations, attractions, and
businesses. The app encourages year-round
visitation, showcases tourism assets, increases
visitor spending and length of stay, disperses
visitors to less-trafficked areas, and promotes
Bruce County as a top tourism destination.
Less than a year after launching the Explore
the Bruce Rewards App, Bruce County won
the Economic Developers Association of
Canada (EDAC) award under the category
for Social Media / App.

Explore the Bruce

Rewards App:
€ 6,979
views

11,610

Brochure Swap

The annual Tourism Brochure Swap is a
collaborative networking event that brings
together tourism-related businesses,
organizations, and municipal partners to
exchange tourism promotional materials
like brochures and flyers. It was attended
by over 140 participants. The event aims
to foster collaboration and strengthen
relationships among local businesses in
Bruce and Grey Counties, providing a
vibrant platform for information exchange.

This year, the Brochure Swap partnered
with Saugeen First Nation #29 for the first
time to host the event at the James Mason
Memorial Culture & Recreation Centre in
Southampton. This collaboration enriched
the experience, allowing for the sharing

of brochures from each other’s tailgates,
as well as a captivating Pow Wow Regalia
Fashion Show, Ladies Drumming Group
and blessing from an Elder.

points collected at
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businesses, attractions
and events
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